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Wide-Format Printers at APPPEXPO Shanghai 2012
Trade Show

I was at the Shanghai New International Exhibition Centre just a few weeks 
ago for ITMA Asia. Now four of us from FLAAR Reports are back again for APP-
PEXPO, the 20th Shanghai International Ad & Sign Technology & Equipment 
Exposition.

The expo is larger than every before, and (for wide-format inkjet printers, 
inks, media, and cutters) is the largest in the world.

This edition, July 18, 2012, will be updated once more with lots more photo-
graphs.

The number of wide-format inkjet exhibitors grew so much, 
that the organizers had to add a sixth hall (W6, below). 
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Best booth(s) design
Chinese booth exterior decoration are among the most innovative in the world. 
Sadly, inside half the booths there is discarded paper, plastic bottles, and mess. 
But the shell, the structure, and the exterior design of books created in China 
are really well conceived.

I saw wonderful booth design in every single hall. In almost all cases it was 
Chinese brands which had the attractive booths. Booths of the European and 
North American brands were “industrial” and/or “corporate-looking.”

Booths of Chinese companies varied from very traditional Chinese architectural 
history, to modern creations by capable graphic designers.

It would be tough to select the one single 
best booth (because there were so many). 
Plus, even with four people at the expo, we 
had so many distributors and printshop ow-
ners from around the world stopping to ask 
us what printer, ink, or media we recommen-
ded, that even with four days we were so busy 
taking notes on the wide-format products, so 
we will have We have a separate publication 
on good (and bad) booth design.
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A gorgeous tree out of honeycomb sandwich material was the most dramatic indivi-
dual display within any booth. 

Another booth had an entire airplane (at close to life size) out of honeycomb sand-
wich material. But I enjoy nature, so I much prefer the tree concept.

Best display 
within a booth
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Most interesting product: 
3D scanner in Hall N1. 

Most dramatic 
backlit display

A few months ago I was at RAPID 3D expo in Atlanta, Georgia. Lots of 3D scanner brands from all over 
the world. But in some ways this Chinese scanner was faster and more sophisticated. 

I would need to test this 3D scanner out in the real world to know how it holds up, and whether it is 
portable. If we can obtain one of these scanners we will evaluate it for the thousands of people who 
ready our FLAAR web site on 3D scanners.

You can visit our 3D site: 
www.3d-scanners-3d-software-reviews.org
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Tiger Tec 3D Scanner

d-gen had the same gorgeous 
backlit display here in Shanghai 
as they had at drupa 2012. But 
the backlit display that stood out 
the most was the frontal  mask 
face at the side of their booth. I 
took 2 photos; one straight on; 
the other at an angle; I am spea-
king of the frontal Oriental face 
mask; not the lion wall.

You could compare and cons-
trast this with the weakest illu-
minated material at the entire 
expo, NESCHEN, with their SOL-
VOTEX. Not enough POP. And we 
assume NESCHEN is displaying 
German quality? The NESCHEN 
display was very weak color.  
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Distributors often ask me to recommend a fla-
tbed cutter from China. The challenge is that 
there are hundreds and hundreds of brands. It is 
essential for us first to be flown to the manufac-
turer to see what kind of company it is. Then we 
need to visit end-users (printshop which is using 
this equipment; preferably a customer in Euro-
pe, North or South America, Middle East, Africa, 
or Vietnam, Thailand, Korea, etc.).

While at signage expos around the world we 
do look at the displays, but until we can learn 
more about the specific brands, we are not is-

New Bull NB Series, a CNC presented at APPPEXPO 2012

Most potential for a product to be exported: 
flatbed cutter

suing a recommendation. But here we show a 
few booths. However these photographs do not 
imply an evaluation since an evaluation takes 
several days at the factory demo room.

There is a separate FLAAR Report on flatbed cut-
ters, though we are primarily interested in those 
machines made for the digital world: we do not 
list old-fashioned CNC routers; we are interested 
only in brands which have potential to develop 
into the digital industry.  We have experience 
with CO2 laser engravers but these are not an 
evolving technology.

This is the question that distributors ask me the 
most frequently: What is new?  What printer will 
be “the new best thing?”

Unfortunately Sepiax had no booth, and their 
ink was not publicly identified with any l ogo in 
any booth. I estimate, at most, one or two des-
ktop printers used this ink, but none were an in-
ternational brand. Plus Sepiax has not appeared 
at many (and sometimes not any) international 
expos in about 18 months.

Unfortunately the SUV ink of Mimaki is either 
not fully finished, and many people are unclear 
of its status.

Latex ink of Mimaki is also not yet finished, and 
does not print on flat material. Mimaki has poli-
tely declined to allow any sample prints, which 

naturally raises questions about its scratch resis-
tence and other aspects.

The latex ink of Meijet is too unknown; until the 
MSDS is available and knowledge of whether 
this is a resin ink or a latex ink (or some of each), 
we are not recommending an ink which is con-
fusing.

The inks of Jetbest are of interest. There new inks 
are still in development but show a lot of poten-
tial. But these are inks, not yet “a printer.”

I will discuss “the most interesting printer” cate-
gory when I return to my main office (presently 
I am at Serigrafia in Brazil). But so far we have no 
winner in this category and actually no candida-
tes either.

Most interesting printer:
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Best color:

Several printers from Lecai pro-
duced stunning color with DX5 
printheads. I remember the Lecai 
brand (if my brain is correct) in 
past years with Encad printheads. 
But today they seem to follow the 
trend to DX5 printheads. The booth 
of Lecai was in Hall W4.

Best color with textile ink:

•	 Hongsam for best color with a 
pigmented textile ink (W3).

•	 d-gen for best color with dis-
perse dye textile ink (W1).

•	 Mingyang, Flag Printer, beauti-
ful quality (W1).

•	 Honorable mention: with dis-
perse dye textile ink, Century 
Star

Decoration at Century Star booth

Century Star CS-1630 samples textile

The Hongsam booth.
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EFI VUTEk GS3250 LX, one of the widest printers curing with LED-UV lamps.

UV-cured printers

There are more different brands of UV-cured printers here than at most other expos. Rather unders-
tandably Durst is not exhibiting at a Chinese expo, but HP, EFI VUTEk, Oce, Fujifilm, Mimaki, and 
other non-Chinese brands are very much visible (see below).

Dilli has lots of their newer models on exhibit in Hall W1:
•	Neo-Titan	2504-DW
•	Neo-Titan	1604-D
•	Neo-Titan	2504-D	W2V

Dilli Neo-Titan 1604-D UV combo printer.
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EFI VUTEk has a strong presence in Hall W1:
•	EFI	VUTEk	GS5000r
•	EFI	VUTEk	GS3250	LX
•	EFI	Rastek	T1000
•	EFI	R3225

Clockwise, starting from this photo: the 
EFI Rastek T1000 UV flatbed printer, the 
EFI VUTEk GS5000r, and the EFI VUTEk 
GS3250 LX printer.

JETRIX has a double booth, also in Hall W1.
•	1212FK,	a	small	flatbed	that	was	introduced	at	drupa	2012.

JETRIX 1212FK, a new small UV flatbed printer.
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Skyjet, a company that has been almost exclusively focused in flatbed printers, is now introducing a dedicated roll-to-roll UV printer.

Sky Air-Ship has two dedicated flatbed UV-cured printers and one new Skyjet roll-to-roll UV 
cured printer.
•	Skyjet	FlatMaster	(3-meter-long	table)
•	Skyjet	FlatMaster+Roll
•	A	new	Skyjet	3.2-meters-wide	roll-to-roll	UV	printer.

Sun Innovations exhibits three printers:
•	NEO	UV-LED	Turbospeed
•	NEO	UV-LED	Evolution

We will produce a TRENDs report, with crucial information on the world of UV-cured printers from 
Chinese manufacturers: 
•	which	brands	have	potential;	
•	which	brands	have	a	few	issues;
•	which	brands	have	disappeared	in	the	last	few	years;	
•	which	brands	and	models	are	new	for	this	expo.
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What about UV-LED curing (instead of mercury arc curing)?

We show photographs of every single UV-LED curing machine at the entire expo, and docu-
ment whether there are less or more machines. And if more, or less, is it only a bit, or is the 
change substantial. This is precisely what you would expect in a TRENDs report.

The Neo UV-LED Trubospeed was shown a few weeks ago in drupa, and now at APPPEXPO. Both drupa and APPPEXPO have become one 
of the largest and most important expos in the industry.

Now that we have had several days to take no-
tes, we can find all the other manufacturers. 
There will be two levels of reports on UV-cured 
printers:

1. The general overview of the expo as a whole, 
with sample views of key brands (this is the pre-
sent free report.

2. Then we will produce a TRENDs report specifi-
cally on UV-cured printers, with crucial informa-
tion on the world of UV-cured printers from 

Chinese manufacturers: 
There will be at least six parts to this TRENDs se-
ries.

I: The main TRENDs report will cover topics 
    including
•	 List of 100% of the brands exhibited this year
•	 which brands have potential; 
•	 which brands have a few issues;
•	 which brands have disappeared in the last 

few years; 
•	 which brands and models are new for this 

expo.
•	 Which models are not yet adequate for ex-

port.

II: TRENDs in structure of the UV printers (size, 
shape, structure: whether hybrid, or combo belt, 
or dual structure, etc.). Which are best for thick 
rigid  material; which can handle roll-fed well, 
etc.

III: TRENDs in LED-curing: which printers have 
switched to LED and which not? 

We show photographs of all significant UV-LED 
curing machine at the entire expo, and docu-
ment whether there are less or more machines 
with LED this year compared with last year. And 
if more, or less, is it only a bit, or is the change 
substantial. This is precisely what you would ex-
pect in a TRENDs report.

IV: TRENDs in which printheads are favored; and 
which heads are not popular. What happened to 
Toshiba Tec?

V: TRENDs in ink manufacturers for UV-curing 
(especially for LED-curable compatible ink).

VI: TRENDs in sizes of UV-cured printers (introdu-
cing a new medium size).
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SunColour is a printer brand we have never seen at any 
other previous trade show. In these cases, the new company 
will tend to rebrand a printer from another manufacturer.

Lots of new brands

As typical of China, there are new and different 
brands every year. Usually an engineer leaves 
his initial company and forms his own new com-
pany. This year I saw many new brands of UV-
cured printers. We list all of them in the TRENDs 
level report.

Lots of rebranding

Many printers were being rebranded under bi-
zarre new names. So often it is a challenge for 
a distributor or end-user to know who really 
makes the printer. We spend considerable time 
checking whether a booth is a rebrander, or is 
the original manufacturer.

When we can detect which model is rebranded, 
we list this in the TRENDs. For example, one Fu-
jifilm printer is made by Mimaki (the enginee-
ring concept was initiated by Fujifilm, but the 
physical manufacturing was done by Mimaki); 
another Fujifilm printer is made by Oce; a third 
Fujifilm (flatbed) printer is made by RTZ Flora. 
Fujifilm is a respected brand name, but is a dis-
tributor, not a manufacturer (though obviously 
they do manufacturer the highly regarded Di-
matix (Spectra) printheads. And of course we all 
know that Fujifilm bought Sericol ink company 
years ago).

Under the laws of the United States, for auto-
mobiles, a seller is obligated to honestly and 
ethically identify who manufacturers the major 
components (this is based on a lawsuit by a man 
who bought a Cadillac luxury car and found that 
the engine was from Chevy, a mere entry-level 
brand name (since Chevrolet and Cadillac are 
both owned by General Motors).

This is a polite way of suggesting that it could be 
considered unethical to hide the true manufac-

turer of your printer. And in the USA it could be 
potentially illegal to hide the true manufacturer 
of your printer. Besides, eventually the new bu-
yer will find out, and may become upset if he felt 
he was lied to. So it is more friendly to be honest, 
and clearly indicate who is the manufacturer of 
the printer.

The Fujifilm company was honest and identi-
fied, unofficially, the rebranded printer as clearly 
being made by RTZ Flora.

I drive a 4WD GMC Suburban, but I know full well 
it is a Chevrolet chassis. So I am not upset since 
you have to be blind not to know that the GMC 
model and the Cadillac model are all tweaks of 
the basic frame structure of the Chevy. And yes, 
the GMC and Cadillac versions have features not 
on the original Chevy, but they are primarily cos-
metic features….    No mini-title; include this text 
in same single or double page spread as with 
“lots of new brands”

A few low-bid rinky-dink printers

The quality of Chinese printers has increased 
significantly in the past four years. My iPad and 
my Mac laptop are both made in China, as is my 
iPhone. So we all should realize that Chinese en-
gineers are fully capable. But since the world’s 
consumers ask for cheap products, Chinese pr-
inter companies produce precisely what the 
customers ask for, low-priced products. Howe-
ver gradually some manufacturers have woken 
up to the reality that if the product has low-bid 
components, it will fall apart too quickly. And 
local distributors in Western Europe and Nor-
th America will refuse to accept this brand any 
more. As a result, several brands have been to-
tally abandoned by virtually all distributors in 
Europe and America.

Fortunately a few brands learned reality early, 
and are now working hard to make better equi-
pment. But, what drags down the reputation 
of printers made in China are the two or three 
brands of printers which are still low-bid and ob-
viously a bit flimsy. These brands are self-evident 
just by looking at them. We found two brands 
which almost look jerry-rigged (but none are as 
primitive as the UV-cured printer that Creation 
showed for three years in a row (the same pathe-
tic model, more rusted each year)).

In the TRENDs, we discuss every single brand of 
UV-cured printer at the entire expo. If you are an 
end-user (printshop owner or manager) or a dis-
tributor, this TRENDs version is indispensible.

We admire the hard work of Chinese engineers 
and company staff. Every single person that I 
spoke with at APPPEXPO 2012 commented on 
how several brands are much improved in re-
cent years, and even more improved today. Thus 
it is unfortunate that two or three brands still 
display clunk and otherwise inadequate printers 
which are clearly totally low-bid components 
and fast-and-cheap assembly. 

Plus we have heard several comments by major 
distributors and high level people in the indus-
try (even high-level from Japan) that some of the 
new Epson SureColor models have issues (seve-
ral features of these printers are, sadly, all too 
obviously made low-bid in China). The flaps to 
cover their compartments appear to be low-bid 
cheap plastic, as but one example. We have over 
a decade of experience with Epson Stylus Pro pr-
inters, and definitely hope their new series can 
hold up acceptably. Merely being able to print 
beautifully in a trade show booth is not enough: 
the printers must be sturdy in every respect.

There are now more Chinese made printer 
brands (not related to Epson whatsoever) which 
use Epson printheads. As their quality improves, 
if the Epson versions have issues, this will result 
in more Chinese brands being sold worldwide.

It is also increasingly known that several models 
of Mimaki printers are made in China. Initial fee-
dback is that these Mimaki models are fine. The-
re are two factories involved: a Mimaki factory 
and another factory. As a courtesy we do not list 
the factories though obviously we know about 
each of them, and what models are from each 
factory.

2221



Wide-Format Printers at APPPEXPO Shanghai 2012
Trade Show

If you are a manufacturer or distributor and wish 
some tips and help from FLAAR Reports to deci-
de in which Hall to exhibit in 2013, please write 
FrontDesk “at” FLAAR.org to ask for consulting 
services.
If you wish to decide which Chinese expo to at-
tend:
•	 whether in Shanghai
•	 or in Beijing
•	 or in Guangzhou

You can also request consulting assistance from 
Dr Nicholas Hellmuth

It will take several more days to provide 
notes on each hall, but here is a start.

Ideally the next edition needs one para-
graph on each east Hall, and photos.  Each 
east hall needs either one page, or double-
page spread (depends on what photos 
from	Pablo+Maria	Renee	might	be	availa-
ble.  The present edition (until their pho-
tos are available) just be sure that all the 
present text is used; the earlier editions are 
too incomplete.

The east row of halls is for LED light signs, 
traditional signs, and LED electronic signs: 
Halls E1 through E7.

All the west row of halls is for inkjet prin-
ters, inkjet inks, media and substrates, RIP 
software. A few flatbed cutter brands were 
included in each west hall, but mostly 
export oriented brands (or international 
brands such as Kongsberg from Esko Art-
work).

Two of the five available north halls were 
occupied, mostly with flatbed cutters, the 
one at the far right (N5); and the one at the 
far left (N1). Pablo found a 3D scanner ex-
hibited in N1, something totally unexpec-
ted.

By 2012 even Halls W1 through W5 were 
not enough space for wide-format signa-
ge products, so they added the temporary 
Hall	W6	(otherwise	printer	manufacturers	
would have been stuck in a North Hall). 
Location in a north hall for an inkjet prin-
ter, ink, or substrate company is a bit like 
being in the North Pole (too far away for 
customers to reach you).

But if more ink, media, RIP software and 
printer manufactures ask for space in the 
future, the absolute best solution would 
be to remove 90% of the booths dedica-
ted to CNC routers and remove 100% of 
the odorific and polluting CO2 laser engra-
vers in west halls and have ALL CO2 LASER 
FLATBED CUTTER manufacturers in the 
north halls (with an exception for a digita-
lly oriented flatbed cutter inside a booth of 
printer manufacturer, as part of the inkjet 
workflow).

But at least there are no LCD electronic 
signs allowed in the six west halls. LED and 
LCD signs are distracting. They should be 
(at every expo) in their own hall. The blast 
of light from the giant screens inflicts an 
unfair pain on every booth nearby them. 
We commend the wise decision of the 
expo organizers of APPPEXPO to keep all 
LED lighting and LCD science prohibited 
from the west halls.

Hall-by-hall comments
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There are two halls dedicated to flatbed cutters. The smog, smoke, and chemical fog from CO2 lasers 
and CNC routers is so polluting inside the N1 hall that it’s hard to believe that people spend day after 
day after day in their booths here. To a visitor it is like visiting a foreign planet where pure air has been 
removed and replaced with toxic waste.

But I risked my health twice to visit the 3D scanner booth in (TigerTec) N1.

Hall N1
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Hall N5   

Halls N2, N3, and N4 were totally empty. But Hall 
N5 was open, near one of the three entrances to 
the overall expo center. 

It was Hall N5 where Xaar had their booth. Per-
haps this is because Xaar 1001 heads are used 
more often in industrial printers than in basic 
signage printers. Someone said that this hall 
was supposed to have been industrial printers; 
perhaps meaning digital presses (the ones re-
placing offset and flexo printers). Evidently the-

se manufacturers have not yet decided to join 
a signage expo, so reportedly the attempt to 
bring in digital presses was not yet successful.

The few people that ventured this far north in 
the expo area said not much was in this hall of 
interest to the world of wide-format inkjet or sig-
nage, other than Xaar printheads (the nice folks 
in the Xaar booth are hospitable and knowled-
geable).
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HP and efi VUTEk had booths here, plus JETRIX 
and a dozen other brands of UV-cured printers 
(we list every single brand, and each indivi-
dual model, with basic features, in the separate 
TRENDs in UV-cured printers).

Ink manufacturers such as Sam Ink and Inkwin 
were abundant here, as well as many booths 
of media. There is a separate FLAAR Report on 
ink booths at APPPEXPO 2012: every single ink 
brand in each hall. Plus a separate FLAAR Report 
on all the media and substrates. 

The present free downloadable edition is to get 
a basic introduction available to the thousands 
of printshop owners and distributors around the 
world who utilize the FLAAR Reports to assist in 
making their decisions. There is not space in this 
edition to show or even mention every brand of 
ink or printers (that is why we have separate re-
ports dedicated to ink, another report dedicated 
to printers).

A major resource in W1 was the booth of Fuji-
film Dimatix (Spectra printheads). In addition 
to their technology, a main asset of Dimatix are 
their experienced UK and USA staff. We at FLAAR 
Reports appreciate the hospitality in their booth 
and from their personnel.

Hall W1   
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Hall W2 was listed on the expo map as Interna-
tional, but it was nothing like Hall 1 whatsoever. 
If you are a manufacturer and trying to figure 
out in which hall you should have your booth, 
we at FLAAR Reports will be glad to assist you 
as a consultant. We have been attending APP-
PEXPO for about five years (plus the other major 
printer expos).

Jetbest was the destination I headed for each 
time I was in Hall W2.

Hall W2   
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Hall W3 was primarily media and substrates, 
but also a bit of everything else. I visited the 
Hongsam booth each time I was in this hall. Of 
course our UV TRENDs report lists 100% of the 
UV-cured printers here.

Hall W3   
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Hall W4 had a mixture of all parts of the signage 
printer workflow. I tended to stop at the Sky Air-
Ship booth (Skyjet brand of printers) and at Sign 
in China (“China Signs”) a major international 
distributor of signage supplies. Separate FLAAR 
Reports show every DX printheaded printer; all 
the textile printers; and every brand of UV-cured 
printer also; plus inks and substrates in Hall W4.

Hall W4   
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Hall W5 had more printer manufacturers than Halls W2 or 
W3, such as Human Digital, JHF Vista (Leopard) and a host 
of other crucial brand names in inks, media, and substrates.

Hall W5   
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This is a tent-like structure but with “solid” walls of glass. There were 
doors every 20 meters. When the storm hit on the second day some 
people were afraid the rain would collapse the structure, but it held 
up just fine. This storm was the fiercest rainstorm I have experien-
ced	in	my	memory	(of	more	than	60+	years	of	being	in	many	Mid-
west American storms plus tropical storms in Central America).

Hall	W6	was	a	temporary	structure	to	hold	the	extra	companies	who	
wished to exhibit. The main occupants were Sun Innovations (UV-
cured printers featuring LED curing) and Aria, featuring many kinds 
of eco-friendly PE-related media for wide-format and grand-format 
signage, building wrap, and truck wrap.

Hall	W6	was	situated	next	to	Halls	W1	and	W2.

Hall W6  
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Inkwin exhibited their ECO-solvent inks for Roland, Mima-
ki, Mutoh, and all printers using DX5 printheads. FLAAR 
visited the Inkwin factory a few weeks ago.

Sam*Ink has a booth in the first aisle of Hall W1.

In a separate FLAAR Report we will list all the other ink 
booths in the dedicated report on inks at the Shanghai 
expo.

$420

Inks  
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There are so many textile printers being manufactu-
red in China that we are please to have a full-time 
textile printer specialist, Maria Renee Ayau. 

Hongsam had normal disperse dye sublimation pr-
inters but also had a sticky belt textile printer. Inkwin 
had their nice Twinjet textile printer. Her reports will 
list every single textile printer brand and model at 
the expo.

FLAAR Reports also list all the textile inks availa-
ble from this expo (such as from Jetbest, Hongsam, 
Inkwin, etc.).

$420

Textile printers 
at APPPEXPO

Hong-Jet HJ-T4160A textile at Hongsam booth
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Mimaki is intelligently switching away from 
Epson printheads to Ricoh printheads. This 
is clever for Mimaki since Epson clearly 
wants to capture the market share in eco-
solvent from Mimaki, Mutoh, and Roland. 
The later two companies have not yet fully 
understood the carnivorous goals of Epson 
(Epson is doing precisely what any intelli-
gent company is supposed to do; gain mar-
ket share).

It is ironic that some Chinese brands of 
Epson	DX5,	DX6,	and	DX7	machines	are	in	
some ways more sophisticated than Epson’s 
own new SureColor machines, which have 
too many flimsy parts. Plus the SureColor 
systems have gained a fast reputation for 
having unresolved issues (not surprising in 
a new platform).

But as a natural result of Mimaki switching 
to Ricoh heads, and Epson’s own offering 
not yet being very impressive, this opens 
a wide opportunity for Chinese manufac-
turers of DX printheaded machines. So we 
have an entire FLAAR Report which lists all 
DX printheaded brands in China (as exhibi-
ted at APPPEXPO).

$320

All the DX5 printheaded 
machines (and DX6 and DX7 printers)
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$120

Several distributors and several wide-format pr-
inter manufacturers have asked FLAAR to iden-
tify which flatbed cutter manufacturers (in Chi-
na) have the most potential. So the specialist at 
FLAAR in flatbed cutters (Pablo Martinez) keeps 
track of flatbed cutters at every Chinese signage 
expo.

Flatbed cutters  

4847
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RIP Software and 
Color Management  

Once you have your printer it is essential to select an ap-
propriate RIP software. Next step is to have a capable color 
management system. So we cover both these aspects in a 
separate FLAAR Report.

$42
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ARIA	has	a	booth	in	the	new	(temporary)	Hall	W6,	
ARIA is made by Yeong Jeou in Zhongshan. ARIA is 
a professional quality PE as technical textile.

There will be a special FLAAR Report listing every 
media and substrate brand at the entire expo, plus 
indicating what kind of media they offer. This can 
be ordered from FrontDesk@FLAAR.org.

If you wish to walk the aisles with Dr Nicholas Hellmuth, either at a Chinese expo, or at VISCOM, 
or FESPA, or ISA or SGIA in USA, we provide an opportunity for private consulting at most major 
signage trade shows around the world.

Consulting services are also available (to manufacturers, to distributors, to printshop owners and 
managers) at specialized expos on 
•		printing	on	glass
•		Printers	for	ceramics

$320

$120 $120

$120

Substrates and media for wide-format printers
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APPPEXPO as an event

What most surprises foreigners is how 50% of 
the booths are totally closed and taped off more 
than half an hour before the expo closes for the 
day.

What is even more surprising to foreigners, is 
how 25% of the booths begin to shut down al-
most an hour before the expo closes for the day. 
This is not allowed in Europe or North American 
expos: plus, booth personnel are happy to have 
clients to attend to, and keep their booth open 
until official closing time.

And what is most shocking for visitors, is how 
the hall guards demand that you leave 10 mi-
nutes before the official closing time. They lock 
shut 90% of the hall doors and herd visitors out 
like cattle, out of one entrance selected by the 
guards.

No true “international” expo would treat visitors 
like this. In fact in European expos, the booths 
are allowed to have booth parties up to an hour 
after closing time.

In Europe, expo organizers are glad that people 
still attend!

FLAAR now writes a special private report on 
each expo; the good features in organization; 
and the features that could easily be improved. 
Our goal is to assist expo organizers to attract 
more exhibitors and more attendees. These re-
ports we provide to the expo organizers who fly 
our team to their expo. Otherwise these reports 
can be ordered and paid for via wire transfer.

Entrance to hall E1

Other unfortunate negative aspects

The hall guards rudely demanded that everyone 
leave even before the official closing time. Plus 
they herded you out a side entrance; the rude 
guards did not even allow you to go to the offi-
cial exit buildings.  The guards blew their shrill 
whistles repeatedly, and had no interest in being 
hospitable.

Since most Chinese people are friendly, I do not 
understand why anyone allows expo center 
guards to make such a bad impression for China. 
Things like this are what remind attendees (and 
exhibitors from foreign countries) that this is not 
yet an international exhibit; it is still essentially a 
Chinese style expo. 

On the final day most booths began to close 
down at 12 noon. Indeed this fourth day (Satur-
day) was almost a waste for attendees and ex-
hibitors. Someone has to decide: is this a 3-day 
expo, or is this a 4-day expo? It would be bet-
ter	 to	 have	 three	 full	 days	 (open	 through	 to	 6	

pm) rather than having three incomplete days 
(booths shutting down at 5 pm and guards re-
moving	attendees	and	booth	personnel	before	6	
pm) plus a fourth day which is practically useless 
(the expo closes at noon in reality; by 2 pm (in 
theory supposedly the closing time) there were 
hardly any booths still open).

The expo organizers have a lot of work to fix the-
se most serious issues; if they include the word 
and concept “international” in their expo name, it 
is expected that international standards be met.

It would be so nice if future expos could improve 
on these two aspects; both are very easy to re-
medy (if anyone makes the effort).

But the even more noticeable aspect of this 
Shanghai expo, and something that everyone 
mentioned, is the downturn in number of foreign 
attendees this year. The Guangzhou expos in the 
Spring (Sign China and their competitor across 
the street, China Sign tend to have more foreign 
visitors).

Inside view of Hall  E1
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While wide-format printer expos in the USA 
and Europe continue to decline, APPPEXPO 
continues to grow. But even drupa 2012 has a 
noticeable drop in attendance. Yet APPPEXPO 
expanded noticeably last year (2011), and this 
year, to hold all the exhibitors, they had to build 
an	 additional	 hall,	 W6,	 a	 temporary	 structure	
alongside W1. This year there are 14 halls, of 
which six have wide-format inkjet printers, inks, 
and media.

However I spoke with one person who said that 
many areas of some of the east halls were emp-
ty.

One senior manage of a major multi-national 
company said that he felt the expo was “smaller.” 
Everyone mentioned there were fewer foreig-
ners (meaning fewer distributors and printshop 
owners from outside Asia).

I too noticed there were many fewer foreigners. 

Chinese manufacturers can reach Chinese cus-
tomers in many ways. But the only way to reach 
distributors in foreign countries is to attract 
them to APPPEXO (or to China Signs or Signs 
China (two competing expos in Guangzhou; 
even their names compete with each other).

FLAAR Reports works with signage printer expos 
in Dubai, South Africa and with ISA and GoA in 
the USA. So we have experience with internatio-
nal expositions. We offered to provide services 
to the organizers of APPPEXPO, but there was no 
response. It was sad to see how few foreigners 
attended. 

We sure hope something realistic is organized in 
advance for 2013, as manufacturers in China no-
ticed the low number of printshop owners this 
week in July 2012.

Inside view of hall E6

Hotel costs continue to rise in Shanghai

Drupa has priced itself out of reach because the expo organizers do not keep local hotel prices within 
reason. Five years ago prices at Shanghai hotels were reasonable. Today prices are too high.  This means 
that attendees will prefer to go to the two Guangzhou expos in Spring, because hotels in Guangzhou 
are a bit less cost.

Climate (weather) for APPPEXPO
Hot and humid in this part of the world in July. All 
of us who were at the expo several years ago can 
still remember the air-conditioning being turned 
off precisely at closing time every day. It was hot-
ter-than-hell within a few minutes.

Also in one or two of the halls, the air-conditioning 
in past years was simply not enough to keep the 
temperature bearable.  So I hope this year (2012) 
the temperature will be less hot and humid in 
the halls. But so far the temperature outside has 
been quite toasty, and humid. Inside most halls 
was okay this year, but outside was uncomforta-
ble three of the days.

On two days it poured rain; but let up very quic-
kly the first time. The second time it was a major 
torrential downpour. I have never experienced 
a rain this sudden or this strong. It lasted less 
than 40 minutes but would have soaked anyone 
caught outside coming or going to the expo cen-
ter.

The final day it poured rain just after the expo clo-
sed. Thousands of companies who were taking 
down their booths must have had their material 
hit by this rain (moving from the halls to outside 
where vehicles could be parked).

In previous years I do not remember as many ra-
iny days. But most days it was so hot and humid 
that merely walking back and forth between halls 
resulted in you soaking your clothes with perspi-
ration. I feel sorry for any executives whose booth 
style required a coat and tie: they must have 
sweated profusely from time to time.

Fortunately most nights it was pleasant outside. 
Pleasant to walk around outside, to sightsee, take 
the boat cruise along the river, or visit the Bund 
all lit up at night. Shanghai is a great sightseeing 
destination.

Park Fair in Shanghai

APPPEXPO continues to grow… but….
.. noticeably lower attendance of distributors and end-users
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A general view of the halls show that the Expo 
Center is surrounded by miles and miles of 
concrete. Lack of green areas increases the 
temperature for walking visitors.

Most recently updated July 19, 2012.

Here are the free downloadable FLAAR Reports on other major Chinese expos

If you wish knowledge of the TRENDs, we have special private reports which you can 
order. Write FrontDesk@FLAAR.org to be invoiced so you can wire-transfer your pay-
ment in order to receive this remarkable insights into the wide-format printer industry 
around the world
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These reports pictured here can be ordered; 
write to ask to be invoiced.
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